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EDITOR’S NOTE #RigHI5E

Navigating the Logistics
Havoc-Induced Supply Shortage
BRTANGRE CEUNANER?

Similar to the tight supply of vegetable and meat earlier, drugs
like Panadol and COVID-19 rapid test kit are in shortfall as the
pandemic situation escalates. Guangdong Province has
opened up 6 sea freight supply routes and rails to support and
ensure sufficient daily commodities shipped to Hong Kong.

Responding to the crisis, some local enterprises has shifted to
inventory-ready “just-in-case” supply chain model, from the
efficiency-focused “just-in-time” model, stressing on supply
chain flexibility and resilience by diversifying the
single-sourced risk.

Yet this opens up heated debate: Prof. Heiwai Tang of HKU
Business School explained in an interview that some
companies will add 1-2 suppliers outside of China as source of
product supply, but it is hard to completely detach from the
Mainland and establish a new base in South East Asia. Take
Vietnam for example, it has around 97 million populations,
compared to 126 million permanent residents in GuangDong,
the manpower alone is already a question mark.

A survey conducted by McKinsey in 2020-21 asking 60 supply
chain executives from varied industries and regions echoed
the notion: As many as 93% respondents tried to increase
supply chain flexibility, only 15% has gone through the
restructure, mostly on expanding key products inventory
without changing the source of supply. The reasons behind
involve a myriad of considerations including costs, tax, raw
materials, technology, etc. This issue’s interviewee, Bosco Law
of LAWSGROUP, noted its clients would “lock-in” certain
suppliers with long-term contract for economies of scale,
ensuring stable supply with less flexibility.

The pandemic also brings the spotlight on Environment,
Social & Governance (ESG) and sustainability issues. 96% out
of 500 CEOs across 11 global markets has shifted focus to the
social component of ESG, a 30% growth compared to the
same survey in 2020, according to KPMG. Besides financial
benefits and better addressing stakeholders’ needs, they
admitted a stronger emotional connection to company
purpose since the crisis began.

In this issue, the “Creating Shared Value’-devotee
LAWSGROUP has supported entrepreneur and community
engagement for years, and is now reaping the fruits in the
post-pandemic new normal. Another interview, the organic
product-advocate Health Aims saw a 10% growth in business
as a result of the flourishing health-conscious demands;
whereas a start-up has successfully capitalised on its R&D
results in fighting against the pandemic and re-invested the
gains into its bio-tech research.

More interesting stories within. Enjoy reading.
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About GS1 Hong Kong FINEEE RGBT

Founded by the Hong Kong General Chamber of Commerce in 1989, GS1 Hong Kong is
the local chapter of GS1°. GS1 Hong Kong’s mission is to empower businesses of their
digital transformation, improve supply chain visibility and efficiency, ensure product
authenticity and facilitate commerce connectivity, through the provision of global supply
chain standards (including GTIN & barcodes), and a full spectrum of platforms, solutions
and services.

GS1 Hong Kong currently supports close to 8,000 corporate members from 20 sectors
including retail & consumer packaged goods, food & beverage and food services,
healthcare, apparel & footwear, logistics & ICT. By working closely with communities of
trading partners, industry organizations, government, and technology providers, we can
foster a collaborative ecosystem with the vision of “Smarter Business, Better Life”.

As a non-profit organization, GS1 develops and drives global adoption of supply chain
standards. Headquartered in Brussels, Belgium, GS1 has over 115 national chapters in 150
countries.
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Nurturing Local Creative Talents and

Creating Shared Value
chiZRIfLHE FEAMEE|EIE

Bosco Law
LAWSGROUP Deputy Chairman & CEO
GS1 Hong Kong Board of Director

BIEXR
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While a lot of businesses are striving to stay afloat and adapt to market
changes, LAWSGROUP, a conglomerate with over 45 years of history, has
been transforming since 2015, by implementing the “Creating Shared
Value” strategy and green initiatives across the Group’s businesses. Bosco
Law, Deputy Chairman & CEO of LAWSGROUP and Board of Director of
GS1 Hong Kong, acknowledged that in addition to the Group’s motto
“Passion for Fashion”, his love for Hong Kong is also a driver for changes.
“Part of the reason why the development of Hong Kong brands withers is
that local people have not been appreciating local creativity in the past
decade, and we need to change that.”

LAWSGROUP’s Love for Hong Kong

LAWSGROUP was founded in Hong Kong with manufacturing plants in
Mainland China. Majored in architecture, Bosco leads the Group and
initiated expansion of production line along the Belt and Road to Vietnam,
Myanmar and Bangladesh, achieving an annual production capacity of
more than 208,000,000 pieces of clothing. Bosco has been always
supporting local design, fashion and creative industries, and he envisioned
D2 Place as Hong Kong’'s first commercial complex revitalized from
industrial building and converted it into an incubation hub for local
designers. He is also the patron sponsor of Fashion Farm Foundation
(FFF), an NGO supporting Hong Kong fashion designers to develop
their own brands and help
introducing their designs
to Mainland China and
markets. “D2
stands for
‘Designers’ Dreams’. We
nurture and support local
designers to realize their
dreams through
Entrepreneurship Model.”
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Turning Revitalised Industrial Building into
Incubation Hub

The Entrepreneurship Model at D2 Place consists of 6 different stages, in
which startups are nurtured and supported progressively from an initial
sales experience in the Weekend Markets, pop-up stores, kiosks and shops
to managing a developed business across the city and even outreaching
the world. Since the launch of the program, over a quarter of entrepreneurs
managed to advance progressively into in a kiosk, in which more than 50
brands already successfully expanded their businesses from D2 Place to
other local shopping malls.

WEEKEND POP-UP KIOSKS SHOPS

MARKETS STORES SHEIEE &8
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Very Affordable
Rent
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Flexible Terms
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Concessionary
Short-term Lease
BEEREY

Concessionary
Short-term Lease
BEEREY

Apart from signature events like Weekend Markets, D2 Place has been
partnering with creative groups from different countries to organize
various cultural events, such as French May and Songkran Thai Water
Festival. The group also established the “Made in Hong Kong” brand and
organised “Top 10 Artisans Award” and Street Carnival to support local
creativity. In addition, LAWSGROUP collaborated with Hong Kong Trade
Development Council (HKTDC) Design Gallery, and set up THE BARN
Lifestyle Store as a retail and promotional platform for local designers and
entrepreneurs. D2 Place holds more than 100 events every year and has
benefited more than 10,000 creative parties and designers since its
opening.

For their excellence in creating shared value, LAWSGROUP stood out
from over one hundred corporates and won the Grand Award at the
inaugural Business for Social Good Award organised by Our Hong Kong
Foundation.
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“Apart from nurturing entrepreneurs, the success of D2

Place’s Entrepreneurship Model

has inspired local

megamalls to follow and adopt the similar strategy, and

start celebrating

local craftsmanships,

building up

synergy and an ecosystem for the Creating Shared

Value business model”
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Promoting Reindustrialisation

Bosco strongly supports the HKSAR Government’s re-industrialization
initiative, such as setting up a new fashion hub and form a Hong Kong
version of “Dongdaemun/Fashion District” in Sham Shui Po, as proposed
by the Commerce and Economic Development Bureau. He believes they
will accelerate the growth of the local fashion and creative industries,
bringing traffic and new prospect to the area.

Supply Chain Resilience as the Key to Success

In response to the growing risk and disruption brought by the pandemic.
revealed that some manufacturers are shifting from the
efficiency-focused, just-in-time supply chain, to a more responsive and
risk-averse supply system. He added the Group has been able to react
quickly to the disruptions brought by the outbreak, as the production
facilities in multiple locations ensured steady and reliable supplies.

Bosco

He also observed business consolidations are taking place, where
manufacturers with inflexible supply chain are replaced by the
competitive ones, which contributed to the growth of the Group’s market
share. At the same time, since casual wear accounts for the majority of
LAWSGROUP’s product portfolio,
work-from-home becomes the new normal, and the demand for business
attires goes down while casual wear goes up. In addition, the Group has
been using automated machines and adopted 5G and smart technology
across all plants.

the overall sales increased as

With agile supply chain and a competitive product portfolio, Bosco is
confident of the Group’s future in achieving sustainable growth in
multiple areas despite adversity. He believes the GS1 barcode, smart
technology, 5G network, and even blockchain will play a vital role in the
global apparel supply chain, which facilitates inventory management,
automated replenishment and more,

logistics control, enhancing

competitive advantages for both suppliers and merchants.
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In 2020, the majority stake of Bossini was acquired by Viva China, a
company controlled by Li Ning family, in a bid to reposition the brand
and expedite its expansion into the Mainland China market leveraging
from Li Ning’s expertises and experiences. Bosco believes there is room
for developing local fashion brands in Hong Kong by introducing new
elements and ideas.

The Global ESG Trends

Long before ESG (Environmental, Social and Governance) prevails in
Hong Kong, LAWSGROUP has launched a “15-year Sustainability Plan” in
2016 and introduced new technologies, facilities, green ideas and GS1
global standards in building a seamless and sustainable
ecosystem. The group spearheaded waste and emission reduction in
textile manufacturing to match with the target of limiting global warming
within 1.5 degrees Celsius, paving the way to sustainable fashion.

industry

On the other hand, the group has deployed 5G enterprise solution by
China Mobile Hong Kong to realise smart property management. Riding
on advanced technologies including cloud, big data analytics, loT, Al and
environment monitoring system, the solution enables real-time analysis
of traffic and customer locations, and the capability to customize
promotion strategies for boosting sales.

Bosco believes GS1 HK’s Smart Business Operations can help companies
do more with less, and will explore applications in terms of crowd control,
workplace temperature automation, as well as improved customer
engagement and shopping journey in smart retail.

Stay Steady and Open Up to New Opportunities
*/‘:SQ'TEEPZ—/I_:\LHR
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Bosco believes the future of Hong Kong brands is promising, “Hong Kong has a

solid foundation. We just need to keep going, be vigilant, stay passionate
and confident. I'm sure we can revive our glory and bring Hong Kong
fashion to the international stage.”

Boscoff BB MM EBERBNEKRTMEL: [BHBMNAERAREN RERMEERME
AR SERR SER IS T N E AT BRI R B B S BREFIERE S
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Embracing Circular Economy
for Net Zero

%
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The combined carbon footprint of the consumer electronics and DHLERZEH(ZEBERERLSE SRE&GEI)H
fashion industries makes up approximately 6% of global emissions, FZ 15HRMEEFHERITEGEEAET RS
according to DHL’s latest whitepaper “Delivering on Circulairity”. HERARE2496% DHLIEBR(THEBHER Z A
DHL is urging the transition toward circularity, built on the redesign BIER&ESEIRS  GIFEBLEENME - EEE
of supply chains: optimizing production volumes and materials, S4B HEHEFHHEREBEDS U KBHZEREE[L
extending product lifecycles, launching novel use models, and WEIHHE%-

developing new solutions for end-of-life recycling.

L

The Environmental Impact Updates I&iZRIRESE

E-WASTE HAS E7FiukE®EsE Ml B External packaging contributes

GROWN 21% 181021% H to 30% of E-commerce

@ o inthe past 5 years emission
Source: UN’s Global E-waste Monitor 2020 %ﬁ?ﬁ-%3ﬁﬁﬁﬁ#¥ﬁ&%m HEQa

IR S B (2020F 2 KB FERYEDARE)

—— Halving overproduction could reduce fashion waste
"& by 10 million tons "
M "N smmiremEseBEe sl T ERBIITERER

Source #R: Scientific Data “A global-scale data set of mining areas”; Green IT Report: Global E-Waste Monitor; BBC “Why clothes are so hard to recycle”

Simply put, circularity is about the 5Rs: Reduce, Repair, Resell, RIETSRIEH BEREEZEHEMSHNAE
Refurbish and Recycle. It is key to increase the life-cycle of a (Reduce)-{€1§(Repair)-EE& (Resell)-BFH
product, reduce waste and optimize water consumption, while (Refurbish)f1[EL(Recycle)- R EA M AN

businesses need to build a sustainable business model. AT N0 2 Sn e dn B AR JRLEE  BAY R K S B RFEE L
A EREEREN
How GS1 helps? GS1& TEFRBIRKE

GS1 provides a common set of standards to share sustainability GSliEt—E@BIE% > EEB2BMB2CEK
information widely, both for B2B and B2C purposes. Our standards can 5’ S Z 0 EZ RN B WAEZ B A I E
also support green procurement in both the public and private sectors. &R 4R @R ©

GS1 EPCIS standard is ideal for establishing an effective chain of MGS1 EPCISIZERE@ESEIIFELERMNES
custody of non-renewable resources as well as for proving the Z4 > UEEBRE R HBNERETENEFER
provenance of sustainable sources of raw materials for the food, #IAIZRR

textiles and construction sectors, amongst many others.

More about DHL'’s whitepaper
“Delivering on Circularity”
BRIDHW(ERRBIRKH BRAE
EAYAEE

For details, please visit GS1 position paper El’i" El
on sustainability and circular economy L
FIERREGSIAFHEE B MBIREEER

7







BUSINESS CONNECT

Corporate Dynamics

The Key to Growing Organic Business

Amid Pandemic: Integrity,

Expertise, Tenacity, Agility
A

EFEMIE

Duncan Ko
Managing Director and Founder of
China Aims Enterprises Ltd. (Health Aims)

ERCEAMRAT (REY) EFRLEZAIMA

In response to the 2-year-long pandemic crisis, Hong Kong
consumers have been prioritsing their health concerns and keen to
spend more money on the organic and natural foodstuff to boost
immunity. For this reason, the 24-year-old Health Aims Organic
Functional Food Specialty Shop (Health Aims) has enjoyed more
than 10% business growth over the past 2 years. Committed to
ethical practice and eyed on long term business, Duncan Ko,
Managing Director and Founder of Health Aims, has kept the price
of its local organic vegetables unchanged thanks to the stable
supply, despite vegetable prices in market spike in previous weeks.

This has brought credibility and transactions to the company.

Solidarity and Integrity in Adversity

Knowing that FarmFest 2022 was cancelled because of the outbreak
at the beginning of 2022, Duncan was approached by Hong Kong
Organic Resources Centre to help sell off hundreds of kilograms of
local organic agricultural produce to reduce wastage. To ensure
freshness, Health Aims used “Buy Online, Pick Up in Store”(BOPIS)
model so that customers would receive order confirmation and
pick-up notice before collecting their purchases in store. Besides
boosting local agricultural sales by 6 times from 100 catty to 600
catty per week, the BOPIS model effectively drove traffic to store for
additional purchase. This in turn builds up a win-win ecosystem that
paves the way to new fresh foods business for the company.

Due to price and others factors, organic food market in Hong Kong
was not popular, but Duncan believes this is going to change. “The
onset of pandemic has sparked off a group of consumers with
higher purchasing power to pay more for quality organic vegetables
and fruits. They prioritise products functions and applicability
more than price, that's why we pay special attention to staff

EHEEWFENEE EEHEERINERREN
A& AMEREEEEARARARK L &R
FHER D -EBBERE24FREL BN
EmBPIE ORED) TAMR R BER2FEETHR
I AL TRABRESEFBEEZRMASD
R (Duncan)—ERFEHAB A EREKEE
BYR A PR LB E R BT I SRAE & 7 1R N E R
FM AR RERERERERERTE BRER
BOMKIHE-

& 1R LIS BARIKTS
A5 DuncanfiB A R R E R EEEEBE
THIBECY A BB EBERERER L2 5 W
8 O T A M 3T SRR R R R
B9 0 o 70 22 R 77 B 1 60 35 8 2 T » R 2 5P
AR AR SR Y B S 7 AR T B 3t WK BB A
% EATLUEIRAE S E RS S B 2o BT E
S ER AR IEET B 615t B H S 2
1007 &7+ Z 600/ HIE » B AL IR FHEE A
BABD BEHATERTHEHERT -
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product expertise and offer routine training, so our consultant can
offer appropriate healthcare and wellness advice that meets
customers’ needs. ”

Reaching Customers with Professionalism

and Care

Health Aims also provides various health tips to its 50,000 members,
detailing the products’ relevance, effects and use directions. The
company set up interactive sessions to listen consumers’ needs as
well. These caring measures has scored recognition of “Caring
Company” by GS1 HK for 9 consecutive years.

“Some customers had asked if our products were good for fighting
against cancer or other serious illnesses, we would urge them to
consult doctors instead and never encourage purchase just for our
sales. | believe integrity and staff expertise are the unique strengths
that we are proud of.”

Enhancing Credibility, Authenticity, Safety
with Tech

Information transparency is the key to building trust between
consumers and organic food businesses. With 13 physical stores,
Health Aims holds thousands of organic functional foods covering
organic herbal juices, vegetable juices, tea, grocery and snacks. In
addition to clear information label on every product, 80% of products
obtain organic certification from different authorised bodies.

Apart from product functions and nutritional values, customers tend
to examine the organic certification, source of origin and
authenticity to ensure the foods are safe. In addition to showing
organic certifications from overseas, Health Aims would use GS1 HK
barcode (GTIN) during repacking its own-brand products to help
consumers get reliable and rich product information.

As GS1 HK’s 1QR solution can register key product information like
discounts, certification,
information, Duncan believes

track-and-trace and authentication

it helps promote information

transparency and thus consumers’ confidence.

Duncans3 AU FAEBKERMBRBERER
RAREAREC - THERAS BIEENRE - EE
LEZABBEANHES BROUTESEEE
BEEERENRER BENHEEIEAR
I EHEE N EIBMRERS TNERFEIL
BRI EEES TR EMH T RIREEI
EETHHBERNRERRIELAEES B
EfERRC

BiEEE fI8ER
BESRRgAESEEEREIANEREN
SEHRAR R A B E MBI AERATHAE R fE A AR R W 5%
EORMDERKREHEEME BLEEE
BB AR EEIFEGST HKEFEA TR
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BT EAREEREDAMETEES
Hithdk RPE T EZZMALREABRER
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EMEXE TR REDSIUERNEEZFH R

DRHLIRTTE A5 E
BEEME-Z2%
BREQENNERE R A EEREAE
ENEE—B-E13BERORE ST TES
WIS @ R E A BRI RR R
BTRL SHER LBEPRANRT Kl
SF B S AR 1

HEEERTEBRRERIMRER TIES
IRAHEEE RIRCE ERERE BRREREE
REGIRT RTBEISNEREEE MESEBE R
M B mE SLE A GS1 HKAYE MRS (GTIN) »
HEHEEERREREEENEMREN-
Duncanf8#1GS1 HKW1QRA EZ ol EFEE R
EHEM P RERESHEEN [RB IR
FENBHE - MBHEE O

GS1 HK’s 1QR solution can reveal multiple information with 1

code, enhancing credibility,

authenticity and safety, so

consumers can buy and consume with a peace of mind. | hope
more manufacturers and brand owners will adopt it.

GS1HKH1QRAEZRE—MHIRTZRBEA EAERAIEEEE
M2 RHEBEERSZ O AR HIEEM A ERE R

ZNNFRA e
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Sizing up and Adjusting in Troubled Times
for Transformation

The company plans to open new stores in Kowloon East, HK West
and South and strengthen its online business once the contagion
slows down. Having gone through stores closure due to social
movement in 2019, as well as an increase in cost that caused 10%
deficit in that year, Duncan has also experienced major disruptions
since the virus outbreak - logistics blockages from US and EU that
caused more than 6-month of order lead-time and so on,
jeopardising operations a great deal in spite of rising demand for
products.

“What we did is be agile, act fast and flexibly to everyday situations.
The pick-and-pack centre has been understaffed lately because of
confirmed cases, so we can only arrange shop staff to support order
fulfillment. We have also been using technology to improve
efficiency, for example adding new software and licenses for more

crews to use at the same time to improve productivity.”

Duncan encourages fellow SMEs to take this crisis as an opportunity
to evolve, “Companies usually meet headwind to changes in good
times, because of staff reluctancy and rising costs; but in difficult
times, there are greater determination and acceptance to change.
Besides, as IT costs are lower today, digital and business overhaul
can be done easily, so | think it's prime time for business to
implement transformation.”

BEED &85 A
NEEFEIFREHER EREREE N ER
BEAMNR FREMNRE LR -Duncanbli8
ABE2019F EAMEREZMERMIHEE H
B B A A A B AS AR MRS A L0%E ke R BB
BIRE BIEMHSNYIREEREE INETES
HHE%%%iflﬁfE’Eﬂ@éuﬁ'z%*ﬂ(ig\ﬁﬁgth’
BInFEE -

THMEEHNEEIRESRARABRB BEE
Ho@MEAREE IREUN D REE AF
B EERRMBAPTAF T EE R
P ERE BB RN EWMEE G &
IR T RS R EERFERAE L] B
EiEo

BHRE#H Duncanii B/ bEERANEH
AT EFIREREZESEERE ARARE
EERNBRA; R IERFER RO HES
NEFELR ﬁﬁﬂtfﬁﬁ%ﬂﬁﬁiﬁ"ﬂﬂ% HEBN BB AN
EREBANBEINRE FIUREBREERS
B KEto

Duncan feels discreetly optimistic of the company development, despite the tumult

in operations caused by the raging pandemic. “As a leader, | have tried everything in

my power to retain staff, beef up training and career prospect, provide security

and sense of belonging for them. | just hope we will survive through this and grow

stronger in future.”

BENZEHERASER BDuncanHRRMALB BB 5 HEREZEANEE

ZABI R LUBY > AR N7 B E T I5RE
SR EAK —EHIERTR-

AR HE TR LIS TR 3

11



BUSINESS CONNECT

Go Digital

4 Myths about
e-Commerce &

ol A ST W T

The pandemic has fueled the growth of “stay-at-home economy”, BIERES L&) B AREZETHRAEL
and people are shopping online more frequently. Merchants often B4 - MRERESBERE  FEZEEZEWNAIEN

need to consider ways to increase exposure and website traffic when BRI RE o
they develop e-commerce.

Is there a Way to Drive Free Traffic via Google?

Googler] A & &5|3H?

As long as you adopt GTINs (i.e. product barcodes) on your products, you can list them on
Google Shopping for FREE! Survey* shows that the page views of merchants doubled after
listing on Google Shopping.

DEEMERBIRIE(GTIN) » sirl 2 & 7 Google Shopping ETIE E & IR AEIERE - BEZER
B FTEGoogle Shopping L RZEHIEHBERHE BB ER S - H1F!

Can | Improve Search Engine Results without Spending Money?
ERAMLESHS —EBEE?

Barcodes can improve Google’s understanding & identification of products on website.
Therefore, brands can leverage product barcodes to enhance search result on Google and
gain exposure for FREE. Conversion rates can be increased up to 20%.
BEI5BIGoogle PR 5 T HBILANS B AR MM TN ER AR ESHE DK iU R ER
FEMIRGoogle FVEEHER  IEMBNE » RL B FILIM20%EF = -

What is the Prerequisite for Listing on e-Commerce Platforms?

EXREBBRENABZSHF?

Product barcodes (GTIN) are required as the prerequisite for selling on e-commerce
platforms. Amazon requires merchants to use unique, valid barcode (GTIN) for product
identification when listing products online. Other marketplaces like eBay, Taobao & Tmall
HK also recommend merchants to use GTIN as product identifiers.

NEM FESEEAREEANAES —EREIBGTIN) | AmazonfRERE L2 E R EHEE—
EIFRBERKE HtEE T AlleBay «AB R RETIEZEIFHEREBIERAR

How to Ensure Consumers Purchase the Right Product?

SHEAHEERIERNEM?

When consumers buy product online, they may accidentally buy similar goods or even fake products.

Merchants can include their barcode numbers (GTINs) in the product description on e-commerce
platforms or their own online shop, so shoppers can scan barcodes with mobile phones to
search for desired product and be directed to e-shops accurately. In addition, merchants can
also adopt anti-counterfeiting barcodes for consumers to scan and authenticate products.
HEERELEER ARe O ERBRLNER EERETRE BRETEEFANBRAE
ENERBL EHAERGS MR HEE AT IRFERERE EREERMESIEENESR

B ERBTA o Ibh MM AIRER DR EHRREE B HEEREERER -

Source EIZER: Google & Ipsos Contact us to |earn more E

BAERMTHRES :

i
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Successful Commercialisation of
Local R&D to Support the

Fight Against Pandemic

AR DI G 2R iR

Oliver Chiu

CTO, Creative Technology Development Ltd.
285

S JC

BIERRERARAT EERIREE

Bismuth is a non-toxic and green chemical element. The ionic
bismuth created from the chelation technigue can help to remove
viruses and bacteria. Building on this, a local start-up has spent 2
years and “chelated inonic bismuth
implantation technique” to protect people from infection. Oliver
Chiu, CTO of Creative Technology Development Ltd., said there are
rich supply of science and technology talents in Hong Kong, and the

invented a mask with

formula to success and market recognition is to set clear objectives,
plan ahead and seize the chance as it comes.

New Self-Sterilization Garment Well
Prepared for Fakes

Creative Technology is a joint venture by a well-established laundry
group and Dreamial Technology in mid-2021, “Creat B” mask is the
first branded product in market. “Creat” is creation in French and “B”
is Bismuth, so the brand stands for “Creation of Bismuth”.

Committed to researching green-biotech, food biotech, liquid metal

and more, Oliver said Dreamial Technology found out how to create

sterilization zone on garments with ionic bismuth implantation
completed with  photocatalysis

“We happened to meet Far East

investing in

technique,
efficiency.
Laundry Group which has been
scientific research and training new talents. We hit it
off quite naturally because our newly-found

technigue matches their core business development,
and they have the right machines and devices for us

to try, thus shortening our time for the R&D.”

13

WE—REERHR BT EREBESTRINFA
EORMTEHBREE BT SER A HRRS
RABEE 23 o B AR E L 2F 8 SHBRES
AREF M AT EA L £ TIERTUE Bl BRHR
ERARATERENRBERR=(Oliver)isd
BRAAZAT REBRAR- - ERETE EAK
SR EREER T SRR E R

Mg mEAgE AR ARA
BIEREHAMEZRENEENIERRAIHE
E2021F A MU Creat BREOAZIT AT S
Creat@/ A X 2B 2A1EMm; BEBismut(#)’
PRk 2 TR Bl ESR]

OlivertsI28H 8| —H#EM GO ERE RRE

MIRECRETES MUBEFEARMERS
HRIDHSREBEIRARE BRI
MRPEFE EBEBRENCMAZSEREERA
B (PR R AR BT IE 47 B B AZ 0 R 548
B it B S @RI
RBBRMATEES AKME
R ERR <3
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EEHE

Oliver had considered working with US / Korean company, but
eventually chose a local company to prevent an infringement of
intellectual property. As the first mask with chelated ionic bismuth
implantation technique in Hong Kong, the company has used GS1
HK’s REAL QR as an authentication tool. “Creat B mask is the fruit of
our painstaking labour of 2 years, in which we have spent 6 months
alone just to pick the right fabrics. Copying is easy, we definitely
want to ward off counterfeits, but more importantly we need to
safeguard our customers’ health. If a customer bought a fake Creat
B mask and fell ill, that’d ruin us, so we need to nip it in the bud.”

€€ \We are using REAL QR on every
product package, so that consumers can

simply scan a code to check its

authenticity, giving them a peace of mind
and confidence.
PAIMEMESHEREEEH FTAEMNEL
HEHEEGEREENRIIOSE®R BN
B HEEEBELI)

Love at First Trial and Low-Priced Market
Strategy

Other than killing viruses and bacteria, the mask also excels in
breathability and comfortability. “Customers are falling for it,” Oliver
said. “No matter for exercise lover, heavy coffee drinker or smoker,
the reusable mask can deodorize the offensive odor and help
improve breathing. Users are sharing rave reviews which builds up
our reputation. We have gone through local-certified laboratory
tests that prove its functionalities.”

GS1 HK’s 1QR platform is able to list exhaustive product information
like certification or marketing info, Oliver agrees that this helps
promote transparency, and meet today’s consumers’ “search before
buy” shopping pattern that helps boost sales.

To encourage trial and experience, Creat B mask is set at half the
price of the normal sterilization mask, in the hope to quickly
penetrate the market. Besides

HKTVmall, Bigbigshop and its own

e-shop, the corporate enterprise

market has also fared quite well for

the brand, as a large-scale retail

chain has handed out Creat B mask

for all its staff.

OliveriZE B E BHEXE BE AT G1F RIQE
B S IFR R ReE T M ER UM IR
FREBEEBEIRFRMOS ARTSE
mEEE 7 GS1 HKITERES I (REAL QRTEA AR

=

R BEENHELETH5 ERTHERLE
SER RRYEXG T EEENEREREE
R EBARETREC Creat BOEMBEFE
FE AR AR IR A

®
@Hong Kong

il

Please scan to
Verify REAL QR code
RS
REETEAES)

—alE E URBREZ2ETS
BT BMKE OBNERENTEELS BT
2B OliverR BRI —al @ Lo TFRmEM
EE B UERIE O SEHEFFREE 2
IREHIE MBEEEER BRABEHERBE
g R IEE F - R AT TN ER
=R BELIENY
OliverE& L EREMNEIMEGCSL HKH
1QR¥FE L BIEZERD - EREEENS,
HER EEREIE B R BB TR E
VIR B BNIHE -

A5 BN A BRES > Creat BOBUEBR—AHE A=
MEFE—¥HNERBI TS BEHKTVmall
Bigbigshop BR#AEZEE T A KB RE
EREHS EAEALNERTEERBRETIER
A Creat BOE o
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The company capitalises on GS1 HK’s Trusted Product programme
to enter into Mainland China. The programme provides one-stop
omni-channel marketing services, covering customs declaration,
products listing, to offline display, so products can enter into the
Mainland China O20 (online-and-offline) markets. By collaborating
with online KOLs and setting up Wechat mini-programme, Creat B’s
sales network includes 30 cities in China. Shopee and Amazon have
also been used to reach out to South East Asian and the global
markets.

Vision and Prospects of HK Innovation &
Tech Sector

Oliver plans to launch chelated bismuth ionic spray and washing
powder in the first half of 2022 and apply patent for the products.
The next step is to expand usage and register as a trademark. “lonic
bismuth implantation techniqgue works with any fabric, we aim to
launch Self-sterilization headscarf, veil or clothing furnished with
bismuth ion for US/EU consumers who are not used to wearing
masks like Asians, ultimately turning it into a trademarked technique
like GORE-TEX or Dri-FIT and becoming mainstream.”

REIBMAGSL HKM ME B sTEIEERR>
FEB—ihNEHRY OEHERRBARE F5
TR UESTMHRHS BERBIBERE LET
(O20)WHEMH - ABRFEANMAB EKOLE
TEHE RS W R LS/ 2TV AR R 230
&3 ; TRE B Shopee sz AmazonBi i R m oo L
ERIMBGe

BAREIRARES AU
OliverfBfiS F F ¥ FHHB A TERERK
A EEEIEAERMINRBEEN WiE— T
KIER 25T MEie M8 78 A RRTaE/E A
FEEAGR REBRERAR A RENABZBE DO
S RAEABEHHBREEMD - DM KREE
LR T E o R ZABRGORE-TEX Dri-FIT
RE R P AR AB I i I B2 o

GG | think positioning is important to a start-up like us because it set out
the goals and directions for the team to move forward. Hong Kong has all the
advantages as an innovation incubator: Quality talents with international

perspectives, free flow of information, a market with high purchasing power.
Just that the manpower costs are too high, so even with Government
funding, a start-up can only run for a year and may fall apart afterwards. My
experience tells me it is critical to commercialise the R&D result in every possible
way to secure market and cash flow, provide financing for further R&D and

eventually make your dream come true.

ERTHAR AR RESEURER EEEK—RERNERMNAR-EBEA
T BERCRE - BNAE EeBE NS BRAIRUERE BATXE 3
BEBNEND REER 1FMELE FIURESEENRRRERE- BTH

S ERED B0 BRASTME TEMMSE-

2)o)
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Go Digital

Next Generation 2D Barcodes

- A New Marketing Weapon
HT— S HE 2R - 2DIREE

Traditional
numerous ways - facilitate retail checkout & inventory management,
enhance online search results,

barcodes (i.e. 1D barcodes) can help businesses in

improve shopping experience as
shoppers can scan barcodes to search and buy. With consumers’
growing demand for greater product information, barcodes evolve into
next generation 2D barcodes (i.e. QR codes) - a new marketing
weapon to enhance promotional effectiveness with multiple functions.

One QR Code, Multiple Information

2D barcodes can hold more data than 1D barcodes while still
appearing physically smaller. This enables businesses to use only
ONE QR code for multiple functions, for example, showcasing varied
information including welbsite, certifications, product information,
ingredients, user manual and social media platforms etc.

Businesses can leverage the next generation barcodes to tap into
online opportunities and enhance consumers’ experience. Built
based on GS1 Global Standard - Digital Link, GS1 HK’s QR code can
hold significant amount of information, allowing stakeholders (e.g.,
consumers / business partners) to scan the same QR code to obtain
information.

Product information stored on QR code
QRIBAIHERIE

http://id.gs1hk.org/gtin/4897109240088

BIREVE RIRES (BN 1DIREE) IR BN T &R
EBrFEEIN ER AR LTRSS R
BHEER R ESKEE-BEHEEHE
mEMNEREERS R OE IR —
BI2DIRES(BNQRES) - —1BAR KR AW
EZETHEER — BRI — BV EHE S - QRIS -

—{EQRHES> ZHEE

MR SRR QRIBIEEE /N8 Bc & A
BENEN -GEHRXIAF—EQRIS FLA ZE|
ZEREIE MEERBENN MR EL TE
soe EmBErh Emli ERL AR FAEFe

=T EBRAZER—ARN2DRBIEESR L
IR HEE BB GS1 HKEE R GS1E
EAZ#Digital Link#EHEZ TEEMN —5H
QRIS B REFFNE (e.g HEE /IHER)E A
E—EQRIFEEREREME -

Product Specifications ES&EE

Nutrition ZERBE?

Certifications :HEE

Offers EMmEE

Stimulate Purchase with New Offers
MEZBERHE EHEEEN !

And More UREZ...

Besides enabling shoppers to scan barcode to obtain production information (including certifications that
boost consumers’ confidence), GS1 HK’s QR code can also be used for sales promotion. Businesses can
use the same QR code to offer new discounts at different times, and consumers can scan for surprises!

FRTEHEER —RENERSSKEN BRENRMEEEE OERERDE

5h> GS1 HKBYQREBEFFRINIA MBREEE 1 ThaE

R LE— 8% LHF—ORB RARREARTARNEEESR HEER IR HES!

Contact us to learn to learn more E E
BAERMTHRES =
e
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GS1 HK in Review

Global Retailers Shared .
the Secret Recipe to Win
Consumer Trust

== =v/H s\ == »
PIXERIFERSHEE ST
Consumer trust has become more important than ever, survey also  2BCHEE MR ERE RBEIT BB
shows that over 90% consumers tend to purchase products from HIHEEEERBESMPEENER -NEATE
brands they trust*. Over 136 industry experts across the globe 1THIGS1&2IKzE > piBBIA1361IKEHRE
joined GS1 Global Forum online this year to explore how industries HBIERIEN AN TR ESZAGS1I2INE#E
and businesses can leverage GS1 Global Standards & solutions to  &AZEIRFOHEEZEFE ETHMEET VIBHEE

win consumer trust, enable digital transformation, enhance ZEEZBRZE%-
traceability for food safety etc.

GS1
Global Forum 2022

Enhance Information Transparency
with Barcodes

BT ALES RS BN EAE

Industry leaders from ABAC, Google, Groupo Bimbo & Migros
shared how they leveraged barcodes to solve data challenges,
and provide accurate & transparent product information to
consumers!

Google shared how barcodes can help them to tackle with the great data challenges brought by hundreds of
millions of new product listing online, thus enhancing information transparency on shopping platforms. Migros,
Switzerland’s largest retail company, stated that they must ensure the accuracy of product data in digital world as
consumers demand more accurate & transparent data on e-commerce platforms since pandemic.

ABAC-GooglerGroupo Bimbo*MigrosEZ & R & AR 7 1IN a1 & A & A BB AV IRES PR BRIk ER - KR B E IR (LERE
EHRESNERER!

ERGoogle® i BB FEERN G LIHESMPITHREARIEIRIEL IEFERYE RIFHSRIE)
fthfIeT YT & LNEMERE I TR AT ERMigrosstt R R BEHEEERINHEE LES
FEE R SBEAENEREN UM EZE R E R B BIRNERE-

Safeguarding Vaccine Safety with

Global Standards

EHRE TELCEEZER

Industry leaders from A.C.T. Health Australia, Deloitte, Johnson &
Johnson, UNICEF revealed how to ensure transparency & trust in
vaccine supply chain with barcodes. Deloitte highlighted 4
elements to secure trust in global vaccine supply chain, in which

the key ingredient to success is global standards. UNICEF also
shared the mandatory requirement of GS1 standards on secondary package of vaccines to improve traceability.

A.C.T. Health Australia:DeloitterJohnson & Johnson~UNICEFZE X R #8(& S U0 o] A KI2 Watch replay  [=]3
FHE R S B IR R B (2 E o DeloittelS L AERBE 2 IS S B R 2 MM ES MR 2 BETR :
FRIZ % A B TR - UNICEF 7R B30 B FER NS B AR B8t HIRAGS 1B % IR BB A SN

BB o

* Source R Reader’s Digest & Ipsos
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GS1 HK 4REE B F

PARKNSHOP Shortened Product Listing
Process to Hours Instead of Days

BIELFRAE BREBER/

PARKNSHOP also shared how they shortened product listing process to

few hours, enabling them to provide wider variety of products to

shoppers. Garrick Chan, Supply Chain Director of PARKNSHOP stated

that they will validate barcodes in product listing process to ensure

accurate flow of product data along the supply chain. However, the barcode validation process in the past involved
their staff to manually verify GTINs item by item, and only a limited number of GTINs can be enquired every day.

RGS1EIKRE b BEBRTIS TR T MR E R EZRBRRMRE R NSRBI EEREESNERE
Ao ABRIMAEHEMBEIGarrick Chan®& i IS £ 2 m 2R RS ER B 15 LUFE (RO FESE 02 S BUR A i - UM PITE AR IR E
ERBIETRERAFE—RERE SARAK L EHNREHE AR

“ After implementation of Verified by GS1 solution, we can upload the barcodes of new products into our
system, then instantly get back the feedback for all items in one go. The solution can also enhance our online
shoppers’ experience as we can ensure accurate product information on online shops, which is an extremely

important element to online shoppers.
TEfEF Verified by GS15 %% BFIA — BRI A B L RNERE BEE 20 watch replay [ EER

BEThR
ERHEREREER N - AZNAENRMEAHEEBYRR RS T ERENERE ;
EHEHEELEEE. L 1)
How Verified by GS1 Accelerates Product Listing Process? Learn More
Verified by GS1¥{a MRS &/ L2 7HTE? THES
> >
Suppliers submit product Retailers can check the barcodes After validating product barcodes, retailers can
information with barcodes via Verified by GS1 system input product information in ERP for product listing
ﬁtﬂgﬁféuuj:mﬁ? REM TEmFEE Verified by GS1## EZEERRFER SERRERETNRAZ
B RARBS(GTIND IR EFTA A ERP&RAR > ZeHE £22

The 7 Publically Viewable Product Attributes of Verified by GS1
Verified by GS1MAI S E#H/BAR/ HEENEN7KERHIER

“ For retailers, Verified by GS1 reduces time to market and
Product ID ZE m4Rb improves data quality, contributing ultimately to the customer
experience. It is even more apparent to e-commerce which
involves online listing process and correct identification to

GTIN £k & 5 & miRH5: 9504002100016

Brand Name S48 facilitate consumer experience through algorithms and Al.
Product Description E it HEEEM S Verified by GS1A BhtFInNIRzE

Product Image URL EfE R m P2 RAEIRE R A %% TR B ERE o

Global Product Category 2Bk 485! (GPC) HEHNBENNm BAR NEwH BRI

Net Content & Unit of Measure #& &/5t 2811 BUEDDVEJ:?KZH% ’ ﬁLAIE%/Z&AH&ﬂﬁ%%

Country of Sale Bi%35 (HEEIR) B ,,

Anna Lin, Chief Executive of GS1 HK
GS1 HKAEF MRS
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Go Digital

Ways for Businesses to
Enhance Cash Flow on Top
of Government’s Support
e T e
FREREZRINDE..

The 2022-23 Budget by HKSAR Government presented various
includes 100%
reduction, rates concession for non domestic properties for 4

business supporting measures that profit tax
quarters, business registration fees waived, as well as increasing
liquidity for business by extending the application period of all
guarantee products under the SME Financing Guarantee Scheme
(SFGS) for 1 year, and increasing The Special 100% Loan Guarantee
loan ceiling from $6 million to $9 million.

Boosting Cash Flow with Brand New Trade
Finance Service

The Budget also pointed out the HKMA-led “Commercial Data
Interchange” (CDI) initiative, which allows SMEs using various kinds
of commercial data for better access to financial services. It has been
a success with approved loans totaling over HK$900 million to SMEs.

GS1 HK has shown support to the initiative and rolled out service by
collaborating with 2 local banks, whom can evaluate the health and
financial needs of SMEs using ezTRADE transaction data upon
authorisation. The service also streamlines SME’s application and
assessment process in obtaining trade finance services.

3 Steps to Financing
= ong:

BRERREEMDEEREERE BFEER100%
SR AP EEY X EN BXERESTZ A
MWEAMER MR CRESMERH/NE/E
ERstE —F RIEBOARRBRETIER
TPEREEMEE LRAHKSE00EIEEHKSI00
BE-

& I BUEE WAE BRI

BHETRREESMERE 05 EUHE)
stal e AR E S B R SR EES
BB ESWRTED AR NI EBHKSOE

BEHEEmBBHE(CS1 HK) BB LR E&
2B AHIRITE 1R EBEA 7 1 (e2TRADE)*
LR Z BB EREN L CERBRRRER]
BF AP NEERERNEZRERS-

@ BES ol -/
e2TRADE v
sl = -

GS1 HK’s ezTRADE users who need
loan facility can authorise banks to
access the users’ transaction data on
the platform and submit basic
application documents

BEAREENGSIHK EEZ BARE
BIRTTEN EBm5) F6 L BERIREN
RAEIE  WIETE ARRFE XM

credit reports

BB EBRER

Bank makes credit assessment based
on digital records like frequency of
invoices, volume, amount, and other

IRITUGTEE - MRS BB ER R HMIE

interest
streamlined process, lower repayment
cost and faster access to loan
RREZEEEMNX - EHEFE BN
B A BRESRE

Users enjoy better rates,

* ezTRADE is a GS1 standards-based B2B e-commerce platform that facilitates paperless trading and the exchange of electronic orders, invoices and shipment
notices among trading parties, enabling enterprises to achieve greater efficiency. About 2,000 companies in Hong Kong and China, across retail and FMCG,
cosmetics, healthcare to food and food services industries, are connected through platform, with around 24 million EDI transactions being processed annually.
l@m 51 (ezTRADE)ZRMUGS1IEE A EMNB2BETH BT BB HANATEEXEETIE BRERNVEBNE  RAVEENE \BREEERRS - RBX2,000RF A

KA BETEVHER BR BRnFTE SFREN2400BRTZHE
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Specialised in trading T’

free-range Qingyuan /s N
chicken, Asian Mea /;'
has seen a surge in 1

sales because

home-cooking trend y)'
So, the company &

hopes to expand by
broadening their product portfolio
to include different types of meat
and frozen food.
HEFREMBENPRNEIEAR(Asian
Mea)AEREBRITMHE 2L > @
HIBERMAS SIARMAERZR
B2 EmGo

Go Digital

Success Story - Asian Mea Inc. Ltd.

HERIES - SaBARAE

To  support

expansion,

Asian Mea

tried to apply

for SME loan,

but turned futile due to the lack of
property or asset mortgage, also
because of the complicated
document requirements and
lengthy application processes.

AT BUFNE S P ERITREER
Elaﬁ%%‘%é%?&#ﬁ X EBRE
B BHBEETR BT T 2e

Details

B

Learning that GS1 HK

has partnered with a

local bank to provide

digital trade finance

service in June 2021,

Asian Mea decided to

make use of the data

from ezTRADE for

credit facility. The

company obtained the fund in
just 1 month and also enjoyed
preferential interest rates, flexible
repayment terms and other loan
offers.

JERI2021F6 B FFSAGS1 HKE
—EARMIBIT S EIE L EIE B Z R ER
B ERZIBTUCEEZ IR ZEIER
BEEFCIERAUEBEIREES ER
BENZEREEZEMA BEZHM
EHEE-

Success Story - Come-In Enterprise

HERYIER - SRR
2] H

Engaged in manufacturing,
wholesale and retail of Southeast
Asian food and sauces, Come-In
needed more working capital to
strengthen core business.
KEFEMmERREAOMBE - EERS
ENRmREE 7‘2021£E¢F EEE
SEE BICZOETTEE

The company granted access to a
bank that partnered with GS1 HK
to review its transaction records on
ezTRADE platform, also provided
some basic application information
with easy procedure for bank’s
approval.

NERE—FREAGS] HKEEMIRTTE

The bank approved the credit line
in 2 weeks, which is much faster
than market norm of 3 months.
Preferential interest rates was
offered that helps Come-In saves
interest cost
IRITE2EHAE#H R o
BERF E—KTH

1% ﬁr CET x%ﬂaﬁ- FeA BN RESEARNS
o BEEFENE LR ERUEEER
%?tto R RE A (5)

S8
BES
ezTRADEZ

GS1 HK is in discussion with more banks to bring in better, more GS1 HKIFEEZIRITRE &1 AR/ N\RERE
streamlined trade finance services, at the same time helping banks @%UE’\]%%%@?HEF’Wégiﬁ/_ﬂﬁﬁ?&ﬁl&i\ﬁiﬁ
to leverage timely data for a more accurate assessment and FHET¥MEERMEMEEE.
understanding of the users’ cash flow and financial needs.

Remarks: From Budget Speech, the HKSAR Government is exploring ways to enable the financial institutions, with the authorisation by the enterprises,
to obtain the enterprises’ data kept in various government departments. Priority will be accorded to data which facilitates the application for
financial services by SMEs.

st FEHEE MRS RSB CERENBER T BN RBUNEFIEIS Z X85 I §ELRIEE I/ MR ARSI HisR-

Contact us to learn more Of¥~0]

B4R T M 7 AR RA R BUERL & AR TS H' oy
[=]px 20



BUSINESS CONNECT

Navigating Adversity: Transform
to Embrace New Opportunities

T IR

Go Go
Digital§ Smart

S T 1

Businesses have been impacted by various challenges like the EMBFLETTIE - SHIBIESARNBEE
pandemic & business uncertainties. However, they have been EEoHFR/{PRPEKLIENIERE FEHITRE,
proactively transforming to create new business opportunities and  IHZEE e

achieve breakthrough.

Business Transformation

Tips to —E M EREER
e

Transform Standard Practice to Digital-First {S45EiEh

Dah Chong Hong (DCH) has started their digital transformation journey years ago. Supported by
the industry-specific knowledge of GS1 HK’s Smart Professional Team, they have adopted a 4 step
approach to transform (evaluate & design, deploy, train, manage). They have successfully planned
and carried out business process re-engineering, implemented new system across different business
units of the group (including ERP, CRM and POS systems) and built a resilient business model
characterized by agility, efficiency and scalability.
ASITEE(AST S EHNTHBIEREEEREE BEGSL HKEE BB TEMNM LESR 45 6 (TEH
R BB VEIIMNERE) ARE T ERERTREEARE TR ARAEBEMEENARER(BIEERP
CRM POS#Z#AL) 1T EEE -2 Al BEER RS ER

Digitalise Business to Expand to B2C Market #&{LiRB2CHi5

International Gourmet Food (IGF), a leading food supplier in Hong Kong under DCH Group had
decided to diversify their business to B2C food market, and followed the recommendation from GS1
HK’s Smart Professional Services (SPS) team. They have thereby built a robust infrastructure and a
new business management approach enabled by technologies like automation & big data analytics.
AEBTETN EEEE—ENERHEEREF R AREAEER2CEM™ME EGS1 HKEEMRBHNEZ T =
BRI REED M ER RIS ER  EITREEH ERHFHEIEER -

Strategic Transformation

2

Accelerate Order Fulfillment Process fl{REEIEsTE

An electronic appliance and gadget retail brand under a global retail group began using the Supplier
Portal to accelerate its procurement & communication process with 3,000+ suppliers across Hong
Kong, Malaysia, the Philippines, and Thailand, which in turn facilitates e-commerce fulfillment & item
delivery processes.

EEEEREAMREYUTHHEHERBER - XZAEHNBE HETHERNEELHSTERBEXLAGEA
GS1 HKIMEtER T &) BEREE S BRADR FEFREEMNREEM3,000% KRR FEmFaMmERER
BB EIES MIREIET ENNETR.

Marketing Transformation &2

21

Increase e-Shop Traffic for FREE % &IZHAERE

Selling premium food ingredients sourced around the world, Diamond Restaurant not only adopted
barcodes for product listing at local retail chains, but also leveraged the new function of “Smart
Barcodes” for FREE, enabling consumers to scan barcode with mobile phone and be directed to
online sales outlets or GS1 HK Product Website (wall.gs1.hk). This in turn helped them to grow
online traffic and exposure.

EEUAIMERRMIEOERPFFEBNAMBEEHE LR EER 7 BAMS 2RI R ERINEE
SHBEE SR F RIS E R EIHERSIGS] HKERABE (wall.gsL.hk) TG N E KR &

Create Surprises with QR Code L QREIEE

New brand - Hays Bio-Tech - leveraged “the simple & effective tool for SMEs” - GS1 HK’s smart QR
to tap into the prevailing trend of QR scanning, enabling consumers to scan for information or even
discount offers, which in turn increase interactions & chance of repeat purchase.
MREEREYREERARBEST/NEINGS] HKEBQRIGEHEERMESENEZTER EMARER
FNEEBYHE FELBICEFHRBEAEE!
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GS1 HK 4R 15 B &

“First of its Kind in HK” Innovative Solutions
Awarded at HKICT Smart Mobility Awards

EERRIESRTE BEFEMNERAKRE

A number of “first of its kind in HK” innovative solutions were awarded
at “HKICT Award - Smart Mobility Award 2021”. Steered by the Office
of the Government Chief Information Officer and co-organised by GS1
Hong Kong, the Award aims to encourage the development and
adoption of innovative technologies on transport, logistics and tourism,
in order to enhance convenience, safety and efficiency to users.

Government Officials visited booths to learn about the award
winning “Smart Mobility” solutions.
BN EBHE2E K THRIERBITIEEER

Watch their
sharing
BEN=E

FRIETN2021FBERNEARKEEE N
TERIERE L AZEIEEERISENRER.
ZRTARBAE AR B A ERE)  EENF
REBEREBHE(GSL HKER ST 5ENRH
A EPZE AR AHR I 38 MR A R _ERIFEAS
RIE—EEEN BN EAMERRNIRE

Watch their
sharing

HENT

“Grand Award” & “Smart Transport Gold Award”
- Yee Fung Technology Limited
MEEHITAEE RMEEBEREE - aERERAR

Watch their
sharing
WEN=

“Smart Logistics - Gold Award” - Appcider Limited
MR EY)meiE ) - Appcider Limited

“Smart Tourism Silver Award” - TravelConnect Limited
I8 B RFERET ) - FRIZE,
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GS1 HK in Review

Revealing Future Food Safety
Trends @Food Safety Forum
BTRAREMZEEE oEmEZEimiE

GS1 HK Food Safety Forum themed “Food Safety in Times of Crisis: RHIARERTTEAIEBE - ER -E4 - EHESR
Rethink, Reset, Revive” was successfully held. Dr. Chui, Under Z2#k8 MWERLE2#E HeYkELERIRE
Secretary for Food and Health, Food and Health Bureau deliveredthe EfREERLHEARENHEEF KBAET
opening address at the event. Industry experts from DCH Holdings AEZFEE -BHHEILH4E foodpanda z=EY)R-
Ltd, DKSH Hong Kong, FHKI, foodpanda, Kerry Logistics, Maxim’'s EDOWEEEE -SCSETEHERINETHBLIE
Caterers, Nestlé HK and SGS etc exchanged insights on digitalisation 2 M RN ES KR E RE 2N HRERE-
trends, and ways to tackle food safety and supply issues.

Pippo Au - Maxim’s Caterers Ltd.
EVEE-EBES

Gordan Chan - DCH Holdings Ltd.
KRETEE - BRFH

The award presentation ceremony of “Quality Food Scheme” was also held to recognise

the achievement of 20 companies in food safety management, control and traceability.

EISINEN T MEE B MR ERAS 257 T 20B A ERT 2 BB BEEMBEE L RIE S Momoko Lam - foodpanda
By

Contact us to learn ways to enhance food safety. E E

BUDEHE R T U AIRA R R =
ST
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Epicor Bi&E %

AR EiRH R EEREEE NI EE?

Major Reasons Why Cloud is Essential
for Supply Chain Resilience

{4 Epicorin M @igBI4aE;
xR

Author: Vincent Tang, Epicor
Regional Vice President—Asia

BT EES RN
Bl 555
Epicor 48k 2| & -
To learn more
latest technology
trend, visit
Epicor website.

hkmarketing@epicor.com | 852 2563 9930

Hong Kong manufacturers are
embracing the cloud in a big way. The
Technology Usage and Penetration in
the Business Sector Report in 2019 by
the Hong Kong Census and Statistics
Department noted that 84.9% of
companies in Hong Kong are now
using cloud computing services, with
the manufacturing sector experiencing
an 11.2% increase year-on-year. How
essential is cloud for manufacturers to
achieve supply chain resilience?

Driving flexibility and agility
When Covid-19 disrupted global supply
chains, cloud’s flexibility and agility
helped some companies to weather
this once-in-a-lifetime black swan event
better than others—some even thrived.

TEEBR NEmNn BRI E 2 B
4T EE 2019 F B sARHRfE T 2Ry
ERBERMEREERAERS)?
B B ZEBA 9% A AB R EIETEA
BinBEERE EPRIEEERFIREF
IBIB11.2% AP Eim i i S SIS 1
FHtFEEE M E R ?

EEEENSEEE

3 BB AL 2 IR AEE > EIRETN
BENSEREAN T L RITEE
ERIFFR AN EE BREFEmE #
BEBESE R

B ET RIS 2021 F 3R A B R
ERBERMNE REED REERBTA
43 1% BB TR EAHE_EREYIBRTS Boi
TR BIREERT = 35.8% B RBEIRARR
HENEEMEARIERE A D BERME
el il i e e e SRS
RS R IBIE IR R B F A Ko

BABREZIRABER BRZAF
RAHFHNE REER-RARRA

The HKSAR Government’s 2021 Hong
Kong Information Technology Usage
and Penetration Report? showed that
43.1% of Hong Kong residents used
online purchasing services, 35.8% higher
than before Covid-19. Many companies
also navigated the closure of in-store
sales channels and captured surging
e-commerce demand quickly thanks to the
flexibility and scalability of cloud solutions.

While moving to the cloud is becoming
essential, many companies are still
cautious about change. The main reason
is that successful migration of on-premises
systems requires a trusted partner. It is
why 22.3% of Hong Kong respondents

in the 2019 report consider the vendor’s
reputation and market share as vital when
choosing the cloud service provider.

EERNEEBNRFRNBRER
i BE—RE P USRI G 1EB B
IER AR 2019F AR EH H22.3%
BBRDE RS ERERIRREHE
AR HERHNBEERTIHEERIER

EZE=l

HEREFSIFRT MR
ESESSIEBANHE YR RIE
BETER RS BT EAIR

T EREA SR B SRt Hibig
BB AREERES T HEHABELH
FHkE

AE» R EINMEEpicor 2021FETETR
RHRE)NRBELERPEIR ZHH
1,250 AR AN BB 4T %043 0078
BREOENZIHBREIER Mo

SRS B R EmEE—ER UER
BT TR SRS E 2 S R ARATF
8 HARIRTe M ESBNGIFS
o REBNE RN E—L B MtPIsE
(SR bR VNSRS

Engaging a great partner is
critical to the success

A partner is essential for successful
cloud migrations because they offer
an industry perspective and long-term
vision. They can learn best practices
from other companies addressing the
same challenges. So, it’s not surprising
that 47% of the 1,250 technology
decision-makers Epicor surveyed for
its Industry Insights report said that a
dedicated migration partner is essential.

Today, business leaders need a platform
that embraces innovation and turns data
into insights to lead their organisations
into the future confidently. A cloud-
based one and the right partner can
help you to take the first step.

1 EHIEE Source : https://www.censtatd.gov.hk/en/data/stat_report/product/C0000031/att/B11302732021XXXXB0100.pdf

2 BRIHEIR Source : https://www.ogcio.gov.hk/en/about _us/facts/doc/itsurveyreport2019.pdf

CRICOR

Copyright © 2022 Epicor Software Corporation. Terms, conditions, and limitations apply. Epicor and the Epicor logo are trademarks of
Epicor Software Corporation, registered in the United States and other countries. The contents herein are for informational purposes only.
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GBA Column

“The 4 Toughest” Directives on
Food Safety in China
AMMAKR TR B ML 2 B

Han Zheng, Vice Premier of the State Council, spoke at the 4% EFIREIZIESRIFTIEIEERERLEEER
All-hands Meeting of Food Safety Commission of the State Council, SENXxafe@EmRk T BEUTERE I PERLE
that the country must build on “4 toughest principles” to strengthen —#@{EBZRAEEH TEHEH B RLZRAIELE
food safety risk management, in order to uplift the governance, Jf1fl7k#:
management capacity and standards:
@Dl
Toughest standards Toughest Inspection Toughest Penalty Toughest
to ensure high on food entering on illicit food Accountability System
quality food consumers market management practice for the principals &
REFEE - BTEE REEE BREEE RBESBEER personnels
BEmiRE EATIZEM BEZHRETH REME-BRERAEA
EI=g
Some of the practical measures include: EPAREEaE:

+ Strengthen control of food source, like keenly regulating fertilizer —« fN5&JREEESIZ Bt IR 2B EE (P S 1E
and veterinary drugs use

« Deepen the development of a standard system with reference to  * FICERERRER  EEBERLER s bBH
international experience for better tracing and assessment T

« Explore the establishment of a unified food safety traceability * HRREIZEHR—HNERZZENERFE
information platform,

« Enhance big data analytic capabilities to improve the efficiency * MBARERDMER IEEEE WX K ELH
and accuracy of surveillance. EE

While food track-and-trace is top priority in Mainland China, only a EBHHFEREKETER BE5EE R/ ERT
handful of Hong Kong food brands have adopted, jeopardising the EBHLIER FEESEEAEEHIENLE
business opportunities in Greater Bay Area (GBA) and China market.

For Hong Kong brands, traceability unlocks the door to GBA EAEERMAARAMAKEZE EEZAEENRE
not just because complying with national policy, but also for I FFEEIFRINERHEE K ZEEEMREN
consumers to easily get track-and-trace information for a B IEFIHEZEE Do

peace of mind and boosted confidence.

How to ensure food traceability? Contact us to know more

Bl EnNRE? BExfITHRES

Photo Source B8R #R: XinhuaNet #i#Et
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K EH

Government Officials & Industries Gathered at
161 GD-HK-Macau loT Summit to Promote

Digital Economy

EBRABSEREXFTEH HEHK

IDC predicts that by 2025, China’s IoT market spending is expected
to reach approx. USD300 billion, and will become the world’s largest
loT market.

Focusing on ways to embrace digital economy with 10T innovations,
the “16% Guangdong-Hong Kong-Macau loT Summit” co-organised by
GS1 HK and GD loT & Internet Plus Alliance was held in hybrid format.
Over 1,500 delegates from GD, HK & Macau joined online. Sub-venue
was set up at GS1 HK office and connected to GD venue.

Government officials and industry experts from GD, HK and Macau
delivered speech and shared insights, GS1 HK
demonstrated how to enhance interoperability in GBA via the
internet standards and GS1 Global
Standards, which in turn facilitates goods flow & information flow.

whereas

integration of industrial

P R R

PZEABIDCTaST > 820255 R Bt A TH 15 5R
& =E3,000/E8% 7T

FRIAGS] HKEFER BB L8 + E
BRI S +NEEBRYHESERETE
7 R T Y B BRI AR LR T A
TEIT R MABE1,500 \ TR LHRE R
BREABDEHRINGSL HKIAE BB L3
BEMNIES

WELRAEEBREBNI ERTEERES
ST Al T fe RIBHE FHBE GS1 HKD
E TR TEBBARMANGS IR E
BERRRGS HIXEREREE REYRN
&ifle

The award presentation ceremony of the 11" GD-HK-Macau
loT Competition was also held, which saw 2 winning entries
from “Hong Kong ICT Awards 2021 - Smart Mobility Award” -
Yee Fung Technology Ltd & UHey Ltd

EIZINERM T 15+ —EE B M ARE 180 EH2021 585
BN [ B AT S EE 18 ERIITARAT R UHey Limited
BEEE

Kingsley Wong,

€€ 10T is the core element in driving digital economy
development. With the support of government policy, HK
has forged close links with Mainland China, hope we can
continue to deepen 10T collaboration in future to promote
digital economy development. ¥JEt4E2 BB
B ARRZF ITEARANMBBEERR

R REE T EMBATREE BT
B EAEME 33

Assistant Government Chief Information Officer
EREMR AR AEBNIRARE S
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New Members

GS1 Hong Kong welcomes the following new members

B0 AGS1EAEE

(in alphabetical order MUZENLFEEF))

1.

10.
11.
12,

13.
14.

15.

16.

17.

18.
19.
20.

21.

22.

7%,
24,

25.

26.

278

28.
29.

30.

S,

2,

33.

27

2 PLUS 3 (HK) INDUSTRIAL COMPANY LIMITED
BRI (ER)BEARAR

4SEASONS MALL GROUP LIMITED
MEFHEBARAT

509 CREW (HONG KONG) LIMITED
AEON TOPVALU (HONG KONG) CO., LIMITED

AGILE TRADING (HONG KONG) CO., LIMITED
BEE S (ER)BRAR

AIMIN INTERNATIONAL LIMITED
NEERARAT

ALL THINGS BRIGHT AND BEAUTIFUL LIMITED
ALPHA LIFE COMPANY LIMITED
DEERARAT

ALPINA (GERMANY) CO.,, LIMITED

I EI (RE) iR B FRA T

ALTA ART LIMITED

ANYA TECHNOLOGY HK LIMITED

AQUA MILLENIUM HK LIMITED
FEIKEBRAR

AQUILA HEALTHCARE LIMITED

ATCG INTERNATIONAL MEDICAL CONSULT (HONGKONG) CO., LIMITED
SATEREIR R IRTT (B 8)BIR AR

ATTENTIVE AHEAD LIMITED
RIARAT

AUSMED GLOBAL LIMITED
BEHRIKARAE

AWESOME WHOLESOME CO., LIMITED
RHEARRAT

AWFASHION COMPANY LIMITED
AXOM DUJITAL LIMITED

B.E.S.T. GARMENT (HK) LIMITED
ERERARAR

BEAME MEDICAL TECHNOLOGY LIMITED
BAEABRRRARAR

BELTON CHINA LIMITED
BfE(EMNBRAR

BETTER HOMES INTERNATIONAL LIMITED

BIG TREE CLOUD INTERNATIONAL HOLDINGS LIMITED
AR EERZERARAE

BILLION HARBOUR CO LTD

RREARAT

BLUE STAR TOBACCO COMPANY LIMITED

ERESERAS

BRIDGING COMPANY LIMITED

TE(EB)ARAT

CAMELEO (HONG KONG) DECO COATINGS COMPANY LIMITED

CGMM (HOLDING) COMPANY LIMITED
mm A (1EAR) B IR AR

CHAN KAN KEE LIMITED

RENCRISARAE

CHINA GLOBAL RESOURCES COMPANY LIMITED
PEIRKERARAR

CHOI KUI

C-MER RAINSOPTICS LIMITED

34.
35.
36.
Sa
38.

&,
40.

41.

42.

43,

a4,

45,

46.

47.

48.

49.
50.

il

52.

&3,

54.

55.

56.

57,

58.

59.

60.

61.
62.

63.

64.

COLOR MAKE CO., LIMITED
COOK WITH YOUYOU LIMITED
COSMEFANCY LIMITED

CUP LICKING SPIRIT LIMITED

CYPRESS ASIA LIMITED
HAREMBRAE

DARK SIDE ENTERPRISE LIMITED

DCYH GROUP LIMITED

REFTEBRMBMRAR

DEERMA HONG KONG TECHNOLOGY COMPANY LIMITED
EHEBEBNRAERAT

DELTA INDUSTRIES LIMITED
—HEEXARAR

DUOYING (HK) TRADING CO., LIMITED
ZE(ER)ESAEMRAR

EAST ASIA PAPER PRODUCTS COMPANY LIMITED
ROERBARAT

EL-HAMED INTERNATIONAL CO., LIMITED
HEERARATR

ENVIRONMENTAL PROTECTION DEPARTMENT
RIGREE

FICK LIFE (HONG KONG) BIOTECH LIMITED
FERAEE(BR) EMHRERAT

FIRST MARKETING COMPANY LIMITED
BIR(ER)BRAR

FOURTRY LIMITED

FRANCE FLOWER SHELL BASIC CARE COSMETICS TRADING LIMITED
ZEER RS REREREARAR

FRANCE LOUISVUITTON INTERNATIONAL CO., LIMITED
EE (B 7 EE)ERARAR

FRIESLANDCAMPINA FOOD & BEVERAGE (HONG KONG) LIMITED
FFEHRRREEE)ARAF

FUJI GROUP (HK) INDUSTRIAL HOLDING CO., LIMITED
ETERE(ER)BREERARAR

GLOBAL MARKET (HONG KONG) FOOD CO., LIMITED
EIRE(ER)BRKRHERARE

GOODY HEALTH PRODUCT TRADING LIMITED
BREREESARAR

GRAND HEALTH LIMITED

BEREARAR

GRAND RISE TECHNOLOGY LIMITED
ERBKBRAE

GRAND UNIVERSAL LIMITED
FRARAHR

GRANDLY PACIFIC FOOD AND BEVERAGE COMPANY LIMITED
BIXTFRRABRAE

GREENTOUR TIRE (HONGKONG) COMPANY LIMITED
RBHA(BER)BRAR

HAPPY TOYS FAR EAST LIMITED

HEI LEE BAKERY

EFBE

HK MEITAI INTERNATIONAL TRADING CO., LIMITED
EREFEREZARAE

HK MEIYI GROUP LIMITED
EREEEEBRAE



65.
66.
67.

68.
69.

70.
71.

72.

7%

74.
75
76.

77.

78.

79.

80.

81.
82.

83.

84.

85.

86.

87.

88.

89.

90.

CHl.,

92.

93.

94.

95.

96.

78
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giomes

HOLY CAP LIMITED

HOMEPLUS (HONG KONG) LIMITED
HONDAI TRADING CO.

ZERF

HONEST JOY DEVELOPMENT LIMITED

HONG KAP INTERNATIONAL LIMITED
BRIRERAIRAT

HONG KONG 3D MAESTRO LIMITED

HONG KONG ANNAISHAI LIMITED

ERRMBEHNGHERAE

HONG KONG BAISHIWANG INDUSTRIAL CO., LIMITED
EREFEERXARAT

HONG KONG COMMITTEE FOR UNICEF
HAERBEESEERER

HONG KONG DINGDONG INTERNATIONAL TRADING LIMITED
HONG KONG FANLE TRADING CO., LIMITED

HONG KONG GUORAN ROSH CHEMICAL INDUSTRY CO., LIMITED
EREMEEBCAIRAR

HONG KONG HANYU LOGISTICS LIMITED
ERBFYRAERAE

HONG KONG KOWLOON PORT PRODUCTS IMPORT AND
EXPORT CO., LIMITED

ERNBEBEMELOARAT

HONG KONG LAM'S GROUP LIMITED

EEMEERARAT

HONG KONG LANGLYCER TRADING LIMITED
BEEARIEZARAR

HONG KONG LINTIAN INTERNATIONAL TRADING LIMITED
HONG KONG LUXURY BEAUTY CO., LIMITED
EREXERRAT

HONG KONG MANGO MOBILE LIMITED
ERERBBREARAE

HONG KONG MIQILAIINTERNATIONAL CO., LIMITED
ERRBRERARAE

HONG KONG PALACE MUSEUM LIMITED
EEREXCBYIERRAE

HONG KONG RENJIA CULTURE COMMUNICATION CO., LIMITED
ERERXCEERRAR

HONG KONG ROSELEX TRADING CO., LIMITED
BERGRTESARATE

HONG KONG SHINBO HOLDINGS LIMITED
BRMEEEFRLF

HONG KONG WEI YE DEVELOPMENT LIMITED
ERRERMERAMRAR

HONG KONG YINGYU CO., LIMITED
ERBEARRAR

HONG KONG YUANFANG INDUSTRIAL LIMITED
ERERBEXERAR

HONG KONG YUEN HEI TONG LIMITED
ERTREARAR

HONG KONG ZHENFAN GROUP CO., LIMITED
ERIEEEARAR

HONGKONG BONNY LIMITED

EREEARIRAR

HONGKONG FREEDOM CITY LIMITED
ERBIZHARAT

HONGKONG GODDESS INTERNATIONAL TRADE CO., LIMITED
EBUMEREZBRAR

HONGKONG LANGYUE ZHIGUO TECHNOLOGY SHARE FOOD CO,, LIMITED
ERMARRRKROBRARAR

98.

99.

100.
101

102.

103.
104.

105.

106.
107.

108.
109.

110.
111.

112.

113.

114.

115.

116.

117.

118.

119.

120.

121.

122.

123.

124.

125.

126.

127.

128.

129.

N

HONGKONG SHENGHAOQJIA (CHINA) FOOD CO., LIMITED
BFRRFE(PE)RRARAT

HONGKONG YASUN TRADE LIMITED
ERLHEZARAR

HONGKONG YUNTENG LIMITED

HONGKONG YUSHI INTERNATIONAL LIMITED
BEETRERARAR

HONLIFE INTERNATIONAL CO., LIMITED
HEZERRNBRAR

HONO BIORESONANCE LIMITED

HSH BIOLOGICAL TECHNOLOGY LIMITED
ERTEVHEARAE

HUA XIAO SHENG (HK) FOOD LIMITED
TENE(BER)RRBRAR

INFINITE LOOP LIMITED

INNATE TRADE CO., LIMITED
BEB 2 BRAE

INNOVENT BIOLOGICS (HK) LIMITED
ISOCAN HONG KONG LIMITED
ERERIRAR

JAGTEC INDUSTRIAL CO., LIMITED

JAPAN SNACK CLUB (HONG KONG) LIMITED

BAZERUL(FR)BRAR

JAPAN WUMU (INT'L) LIMITED

BHAER(ER)ERAR

JAPAN YINGNAIJI CO., LIMITED

BAEREHAEHARAR

JARDIN DES FONTAINES GROUP LIMITED

FEREEEARAT

JEUNESSE GLOBAL GROUP LIMITED

EHNRKERBRAE

JIALISHENG INTERNATIONAL (HK) FO ECHNOLOGY CO., LIMITED

BIUBRER(EE) ReMEBRAE

JONWIN INTERNATIONAL COMPANY LIMITED

KIREIFRAIRAT

JUMBO SERVICES (HK) LIMITED

PEBSRBARAR

KIDZLAND INDUSTRIAL CO., LIMITED
BHHBRAHE

KOLB LIFE LIMITED

WRARAT

KORNER (HONG KONG) PHARMACEUTICAL CO., LIMITED

MR (ER)HEBRAE

KUNSHUN TECHNOLOGY CO,, LIMITED

HIERRBRAR

LAI LAl PRODUCTION LIMITED

BEIRFAIRAR

LAMI TECHNOLOGY LIMITED

BKEHARAR

LEFU HEALTHY TECHNOLOGY (HK) LIMITED

LS RER(BB)BRAR

LUNACY (HK) FOOD CO.,, LIMITED

BRAER) RRARAT

MACROCOSM TECHNOLOGY CO., LIMITED

EREHRARATH

MAIYA E-COMMERCE LIMITED

EFEFHEARAR

MARSILLI PRODUCT FACTORY (H.K.) LIMITED
EXNRRER)BRAR

28
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130.
131.

132.

133.

134.

135.

136.

137.
138.

139.
140.
141.
142.

143.

144.

145.
146.
147.

148.
149.

150.
15,
152.

158,
154.
155,

156.

157.

158.

159.

160.

161.

162.
163.

164.

165.

MASKON LIMITED

MEDDIT ASIA LIMITED

FERDNARAR

MILES SUN HOLDING GROUP LIMITED
BREBEEARARH

MOl ADORE COMPANY LIMITED
REZARAR

MOONFISH E-COMMERCE COMPANY LIMITED
ARARETEBAERAR

MOONWELL TRADING LIMITED
REFEZABRAE

MOWBOQ INNOVATIONS LIMITED
EEHRINARAR

MULTIGOODS PRODUCTION LIMITED

NAVEE GROUP CO., LIMITED
MRERBIRAT

NORDACE LIMITED
NUMIDIA OF WORLD LIMITED
ODE ONA GROUP LIMITED

ORIGINAL TASTE & HEALTH LIMITED
RAKERBIRAE

OUTSTANDING IDEA LIMITED
SHESARATF

POCINA COMPANY LIMITED
HEMARAR

POLYGROUP EVERGREEN LIMITED
POLYGROUP PACIFIC LIMITED

POP GOURMET HONG KONG LIMITED
ERPHRRABRAE

PROCURENET LIMITED

PROMISINGLORY INTERNATIONAL TRADING LIMITED
BEXNEREZARAE

RENAISSANCE TRADING LTD
REVO PREMIUM HK LIMITED

SEN CHAU (HK) HOLDING LIMITED
WM (EB)ERBRAE

SHIFTCAM LIMITED
SKY X STUDIO

SMART AGRICULTURES DEVELOPMENT LIMITED
BEEREERARAR

SOLOS TECHNOLOGY LIMITED
P BRRAIRAT

SUPER NOVA GLOBAL TRADING LIMITED
BRNEZKARAF

SUPERL TECHNOLOGY LIMITED
BRRRARAR

SYNCIRCLE DESIGN COMPANY
lBEHB

TA STAR LIMITED
REHEARAR

TA YANG CREATIVE DEVELOPMENT LIMITED
KFERBMRAE

TALENTONE TECHNOLOGY LIMITED

THAT'S IT PRODUCTION LIMITED
MRSUERIRAE

THINK DEVELOPMENT LIMITED
ZRERARAT

TIME BACK NUTRITION CO., LIMITED
R BEEARAT
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TRADE WITHOUT BORDERS (HK) LIMITED
BEABERRAR

TRADELINK TECHNOLOGIES LIMITED

TREASURE OF TIBET (H.K.) INVESTMENT LIMITED
BRZE(EB)REFRAR

TROVI TECHNOLOGIES CO., LIMITED
SRBRARAT

UPTOWN LIMITED

FHEEARAR

URBAN DINING LIMITED

USA L&H HEALTH INT’L (HK) LIMITED
EEZ MR REIR (BB BRAR

V CARESEE HEALTH LIMITED
KO BRERARAT

VIPETS LIMITED
R—AREMAIRAE

VISIONKIDS COMPANY LIMITED

VITELIC TECHNOLOGY (INTERNATIONAL) LIMITED
EEMR(ER)BRAR

VOLA GUITAR ONLINE LIMITED

WHOLESOME (HONG KONG) LIMITED
ERE(ER)ARAE

WING KEUNG INDUSTRIAL INTERNATIONAL LIMITED
FRBEERARAT

WINNER COMPANY (GARMENTS) LIMITED
XERKARAE

WONDERFUL PRODUCTS (HK) COMPANY LIMITED
BHBRE(ER)EEARAR

WONDERLAB TECHNOLOGY LIMITED

T REHR AR AR

WOSE INTERNATIONAL CO., LIMITED
AEBERARAR

YEE SHENG TRADING CO., LIMITED
ERESARAR

YHY INTERNATIONAL INVESTMENT INCORPORATION LIMITED
EMERRERRAT

YING JI (HONG KONG) FOOD LIMITED
HL (BB RRAMRAE

YIYA HONGKONG INTERNATIONAL TRADING CO., LIMITED
THEREBERESERAR

ZHONGNANHAI (HK) WINE LIMITED
s (EE)EXARATE

Join Us

RAHFINES
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GS1 HK Calendar

25 MAR

- “Go Smart” Webinar: Challenges of ERP &
WMS System Implementation
TGo SmartiFfiz1E: }BIERPRE WMSAFRIREE
(48 E£17)

- “Go Digital” Webinar: List Products on
Google Shopping for Free & Attract Potential
Consumers with Ads
[Go DigitaliBf51 g &I GooglelEMTIE @ &M
+ ERESERE (B L21T)

22 APR

“Go Digital” Webinar: Case Sharing on Ways
to Optimise Cost & Reduce Risk with CRM
Solutions

GS1 HK ;ZE1 A%

30 MAR

“Go Digital” Webinar: Barcode and Digital
Service Workshop
[Go Digital) izt & RIE R #EE TIELs (48 L 21T7)

22 & 29 APR

“Go Smart” Certification Course: Digitalisation
& Industry 4.0 on Food Traceability (Physical)
TGo Smart B EZR12 - BHE bR TH#4.0EBER

Go Go
Digital§ Smart

31 MAR

“Go Digital” Webinar: Open up New
Opportunities in China Retail Market with
One-stop Solution

[Go Digital i tz1 & PEIZEHISHEE FBIRITH
B IR S R (B L81T)

27 - 28 APR

“Go Smart” Supply Chain Certification
Course: Implementing Industry 4.0:

Leading Change in Supply Chain and

FGo Digital  Hi&t &: RIS E - BAELURE T B (ERER) i i
HEEAME R 7T A EECRMAZATT IR (1 E81T) ?c? ersat'on: ;:;gy;ff;ﬁﬁ.
O SMartlR/See S5 o
BRI 4.0 HAEREKREEHT
(=BERTR)
29 APR 28 JUN

“Go Digital” Webinar: Protect Your Brands in
360 Degrees

[Go Digital i bffs4 g #isTE: 360 RIE RIS

(A8 E#17)

GS1 HK Solution Day 2022

Upcoming Events L
B RITRYES) E E

Certification Course: Experts Share Supply Chain
Digitalisation & Automation Tips

rEETE ERBITIBE B ECM S CEL R R

ZRBEREMARRREZ S S RPN ERIEEGEE R E
B FEGRAE T E E AT EN BRFRP AR - GS1 HKHF £
BTt REERR R R E B ER B EERN 2 REMAKE
R BEG R EFEL 2T HEREE R EEEEERRE
kB e E P RTR KR!

Driven by the pandemic, companies of all sizes are accelerating
their transformation journey to ensure seamless operations &
productivity and reduce risks. In GS1 HK’s upcoming “Supply
Chain Certification Course”, experts will share ways to transform
and enhance supply chain resilience & agility, empowering
businesses to tackle with future challenges and satisfy customer
needs.

—ERERT
* lloTHIiTEE Mg T RAVHT B T(

Key Content at a Glance

e New business models enabled by technological innovations
such as the Industrial Internet of Things (lloT)

e Ways to Improve System Adoption & Evaluate Productivity o WERMRIER HHEEMM

e The importance of decoding cultural and workforce factors o EET THRBISEMNEE

e Ways to increase an operation’s ”1Q,"” leading to more s BRA4XENEREEZEIMWH
productive and safer operations

* The key to move from manual to automatic; reactive to s RFHERBICWIES ERTTER

TETBEAR ) 7 B THEAR ) BIRRSR

This course has been included in the list of registered public courses under the Reindustrialisation and Technology
Training Programme (RTTP) by VTC - with up to 2/3 (HK$4,600) subsidy for each eligible applicant **
FEEWEENREIIABIECAREIEIIGEI(RTTP) FTHEBL A AHFRERER

- BUSERKEYFRZALRE ) E2/30915::204 (BIHK$4,600)

predictive control; off-line to real-time

Read Details

*

*

DATE HHf | 27-28 APR 2022 TIME E5f8 | 09:30 - 17:30

VENUE #1324 | GS1 HK Office - 22/F, OTB Building, 160 Gloucester Road, Wanchai, Hong Kong
GS1 HKH A ZE- HAEFE TITE 16055 8IMS TIR1TTAE 2218




GS1 HK SOLUTION DAY 2022

GO Digital - GO Smart « GO Beyond the Challenge
28 Jun 2022 | 14:00-18:00 | Hong Kong Productivity Council

GS1 HK Solution Day provides an immersive experience with featured
talks, hands-on experiences and networking opportunities for you to
explore new technologies, best practices and successful use cases.

Explore Latest Technologies in

5 Thematic Solution Zones SMART
OPERATIONS

MANAGEMENT

DIGITAL SMART DIGITAL
PRODUCT RETAIL TRADE
JOURNEY TECHNOLOGY FINANCE

OMNI-
CHANNEL
COMMERCE

The perfect platform for:

= " o, INDUSTRY INFORMATION
Sg‘z NETWORKING @CT'CO SOLUTION C/\)

SHARING EXCHANGE

For sponsorship or participation

Please contact Anna Ng GS1 Hong Kong O\ ﬁ o @

annang@gslhk.org or 28639722




